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We are thrilled to present the first intellectual output from our "Digital Training
and Education on Responsible Tourism Initiatives" project. "DTeReTi Learner's
Guide — How to become responsible?" focuses on SMEs in the tourism industry.
This guide is based on the results of collaborative research conducted by all of
our partners and presented at our kick-off meeting. The guide is designed to

help SMEs understand and successfully implement

practices in their organizations.
The guide covers the following topics.

Le notizie

Siamo lieti di presentare il primo prodotto
intellettuale del nostro progetto ,Formazione ed
educazione digitale sulle iniziative di turismo
responsabile”. La “guida per i partecipanti

al progetto DTeReTi - Come diventare
responsabili?" si concentra sulle PMI del settore
turistico. Questa guida si basa sui risultati di una
ricerca collaborativa condotta da tutti i nostri
partner e presentata al nostro incontro
introduttivo. La guida ¢ stata realizzata per aiutare
le PMI a comprendere e ad attuare efficacemente
le pratiche di turismo responsabile nelle loro
organizzazioni.

La guida tratta i seguenti argomenti.
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responsible tourism

HoBuHUuTE

C yOooBosiCTBME NpeactaBaMe NbpBUg
MHTeNEeKTyaneH NpoayKT Ha HaLLUMS| NMPOEKT
“ONrnTanHo obyyeHre 1 NoaroToBka B obacTTa
Ha MHULMATUBUTE 33 OTFTOBOPEH TYPU3BM".
"PbKOBOAOCTBO 3a yYalum ce DTeReTi - Kak oa
CTaHa oTroBopeH?" e pas3paboTeHo ¢ doKycC
Bbpxy MCI1 B TypucTUyeckaTa MHOYCTPUS.
PbKOBOACTBOTO € pe3ynTaT OT CbBMECTHUTE
mn3cnenBaHug, MPoBeaeEHW OT BCUYKK MAapTHbOPU
M NpeacrtaBeHn Ha MbpBaTa MapTHbOPCKa
cpella. PbKOBOACTBOTO MMa 3a Len ga nomMara
Ha MCI1 ga pa3bupaT 1 ycrnewiHo ga npwunarat
OTrOBOPHUTE TYPUCTUHECKU MPAKTUKUN B CBOUTE
opraHm3aunmn.

PbKOBOACTBOTO OOXBallla criefBallmMTe OCHOBHM
TEMMW.
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Background and understanding of responsible tourism

Digital Training and Education on Responsible Tourism Initiatives

In this section, you'll
learn what responsible
tourism is and why it's
important. You'll also

learn about the benefits R B
Of i m p I e m e nti n g ;(i;p;i?zs;i)ilgnt.ourism to developing a strategy and implementing it in your
responsible tourism

Responsible Tourism for SMEs

As a small or medium-sized enterprise (SME) in the tourism industry, you have
a unique opportunity to make a positive impact on the communities and
environments in which you operate in. By adopting responsible tourism
practices, you can ensure that your business is sustainable, ethically minded,
and has a lasting positive impact on the people and places you serve.

Background and Understanding of Responsible Tourism

p ra Ct | CeS a n d t h e Before you can start applying responsible tourism practices to your
. business, it's important to have a solid understanding of what
IMm pa ctt h ey can h ave responsible tourism is and why it matters.

on local communities
and the environment. ‘

Turismo responsabile: comprenderloe MpeanocTaBsku u pas3bupaHe HA
conoscere il background OTrOBOPHUA TYPHU3BM

INn questa sezione scoprirete cos'e il B TO31 pasnen e HayuymTe KakBo e

turismo responsabile e perché & OTroBOPEH TYPU3bM M 3aLLI0 € BaXKeH.

importante. Verranno inoltre illustrati i LLle Hay4unTe 1 3a NonsuTe oT

vantaggi dell’attuazione di pratiche di npunaraHeTo Ha NPaKTUKK 3a

turismo responsabile e il loro impatto OTrOBOPEH TYPWM3bM M 3a

sulle comunita locali e sull'ambiente. Bb3OEeMCTBMETO, KOETO Te MoraT Aa MMaT
BbPXY MEeCTHUTE OBOLLHOCTU M OKOMHaTa
cpepa.

Sviluppare una strategia

In questa sezione imparerete a sviluppare una
strategia per attuare le pratiche di turismo

Lo Sakahoicler e e e responsabile nella vostra organizzazione,

i T Sl el e comprendere il target di riferimento, identificare

i punti di forza e di debolezza e definire obiettivi

e traguardi.

Developing a strategy Pa3pab6oTBaHe HaA cTpaTerusa

In this section, you'll learn how to B TO31 pasgen we HayuyuTe Kak ga paspaborture
develop a strategy for implementing CTpaTervd 3a npuiaraHe Ha NpakTukim 3a
responsible tourism practices in your OTrOBOPEH TypV13bM BbB BalllaTa opraHunsauns,
organization, including understanding BKNIOUMTENHO a pasbepeTe Lenesata cu

target aUdience Identlfyln our ayonTopuna, da onpegennte CUJIHNTE U cnabuTte
your 9 ' g yol CW CTpaHu 1 ga bopMynmpaTe Lenm 1 3agadn.
strengths and weaknesses, and setting

goals and objectives.
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Implementation

In this section, you'll learn
about the different steps
involved in implementing
responsible tourism

Once you ha
your busines

Communicate the
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Implementation

ve developed a responsible tourism strategy, it's time to start implementing it in
s. This will likely involve a number of different actions and initiatives, depending

on your goals and priorities.
Here are some general steps you can take to implement your responsible tourism strategy:

Train and educate Engage with local Collaborate with Monitor and

strategy employees communities other stakeholders evaluate
. . performance
p r a C t I C e S I n yo u r The tourism business The tourism business The tourism business. The tourism business The tourism business
should communicate its should provldc (raln!ng and  should engage with the should collaborate with should regularly monitor
. M M responsible tourism local and other and evaluate performance
oraanization. This Srategy toall ts S e mbie by invotvethem n other moating the
. stakeholders, including the the NGOs, ible tourism targets
. . . tourists, the. the principles, the goals, the lounsm strateqy This can aqencles. and academic and making progress
tocal communities, and the actions, and the benefits of to achieve its towards goals. This could
INcluages trainin g authorities. This the strategy. This can participation, and responsible toutism goals involve tracking indicators
should include The tourism and targets. This can such as carbon emissions,
. include the goals, the ‘seminars, online courses, business should also involve include sharing best waste reduction, and
e m | O e e S e n a I n targets, the actions, andthe  and on-the-job training. the local communities in practices, creating community engagement.
p y ’ g g g benefits of the strategy. decision-making and partnerships, and
sharing benefits from participating in sustainable
tourism, tourism networks and
initiatives.

with local communities,
and measuring progress.
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Implementazione

In questa sezione, scoprirete le varie fasi
per attuare le pratiche di turismo
responsabile nella vostra organizzazione,
tra cui la formazione dei dipendenti, il
coinvolgimento delle comunita locali e
la valutazione dei progressi.

Digital Training and Educati le Tourism Initiatives

Requirements

To ensure that you are meeting the standards of
responsible tourism, there are a few key requirements

that you should follow. By meeting these requirements,
you can ensure that your business is operating in a
responsible and sustainable way, and that it is having a
positive impact on the people and places you serve.

oclal responslblhly @
ties, such a
Cullural sensltlvlly @
s that
Economlcvuabnlny @
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Requisiti

In questa sezione si illustrano i diversi
requisiti per attuare le pratiche di
turismo responsabile nella vostra
organizzazione. Cio include,
considerazioni legali ed etiche, standard
di settore e certificazioni.
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U3nbsIHEeHue

B To3u1 pa3gen we ce 3ano3HaeTe C
Pas3NMYHKUTE CTbIMKU, CBbP3aAHM C
npwnaraHeTo Ha NPaKTUKK 3a
OTroBOPEH TYPW3bM BbB BallaTa
opraHm3saumsa. ToBa BK/ItOYBa obydyeHue
Ha CNny>XuTenuTe, B3amMoaemcTame ¢
MeCTHUTE OBLLHOCTU 1 U3MEepBaHe Ha
HanpenbKa.

Requirements

In this section, you'll learn
about the different
requirements for
Implementing responsible
tourism practices in your
organization. This includes
legal and ethical
considerations, industry
standards and certifications.

U3nbIHEeHue

To3u pa3gen NnpeacTaBa PasnMUYHUTE
M3UCKBaHWA 3a NpunaraHe Ha
MPAKTUKUTE 33 OTTOBOPEH TYPU3BM B
opraHmsaumaTa. ToBa BK/IOYBa MPaBHMU
M €TUYHM CbobpaXKeHs, MHOYCTPUANHMN
CTaHOAPTU 1 cepTUDUKATM.
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Responsible tourism is a concept
that aims to minimize the
negative impacts of tourism on
the environment, local
communities, and economies
while maximizing its positive
impacts. It seeks to promote
sustainability by balancing
tourism's economic, social, and
environmental goals. This means
considering the needs and
interests of all stakeholders,
including tourists, local
communities, and the
environment. By adopting
responsible tourism practices,
businesses can positively impact
their destination and enhance
the overall tourist experience.

Il turismo responsabile € un
concetto che mira a minimizzare
gli impatti negativi del turismo
sull'ambiente, sulle comunita locali
e sulle economie, massimizzando
al contempo gli impatti positivi.
Cerca di promuovere la
sostenibilita bilanciando gli
obiettivi economici, sociali e
ambientali del turismo. Cio
comporta considerare le esigenze
e gli interessi di tutte le parti
interessate, compresi i turisti, le
comunita locali e I'ambiente.
Adottando pratiche di turismo
responsabile, le imprese possono
avere un impatto positivo sulla
destinazione e migliorare
|'esperienza turistica complessiva.

Partners / Partner / IllapTHbopH

The consortium comprises three
organisations from 3 European countries:
the United Kingdom, Italy and Bulgaria.

Il consorzio comprende tre organizzazioni
provenienti da tre Paesi Europei: Regno Unito,
Italia e Bulgaria.

KoHCcOpUMYMDBT Ce CbCTOM OT TPU OpraHmnsaunm ot

TpuW eBponenckn abpxasum: O6eanHEHOTO
KpancTteo, Tanuna n bbnrapug.

OTroBOPHUAT TYPU3bM € KOHLLEeMNLm4a,
KOSATO MMa 3a uen Aa ceefe no
MUHUMYM oTpUuLaTenHuTe
Bb3OENCTBUA Ha TYPM3Ma BbPXY
OKOJ/HaTa cpefa, MeCcTHUTE 0BLIHOCTU
1 MIKOHOMUKUTE, KaTo CblLUEBPEMEHHO
YBENMYM 00 MaKCUMYyM
MONOYUTENMHUTE MY Bb3OeNCTBUA. TA
ce CTpeMun Oa Hacbp4aBa
YCTOMUYMBOCTTa Upe3 BanaHcMpaHe Ha
MKOHOMUYECKUTE, CoLMaNHMUTE U
E€KOMOrnYHUTE Lien Ha Typu3sMa. ToBa
O3Ha4yaBa fa ce B3emaT npeasua
HY>XOUTE N MHTEepPEeCcUTEe Ha BCUYKM
3aMHTEpPEeCcOoBaHM CTPaHM,
BK/TIOUUTENTHO TYPUCTUTE, MECTHUTE
06LIHOCTM 1 OKOMHaTa cpeda. Kato
Bb3rpueMaT NpPakTUKM 3a OTroBopeH
TYPW3bM, KOMMaHUKTE MoraT Aa
OKaXKaT MOSTOXKUTETHO Bb3OeNCTBME
BbPXY CBOSATa AecTMHauma 1 aa
NoOoBPAT LUAIOCTHOTO TYPUCTUYECKO
npexmneasaHe.

EUROPEAN STRATEGIC
PARTNERSHIPS LTD.

EurOfORM
EUROFORM RFS
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Checkpoint Sofia

NGO "CHECK
POINT SOFIA"
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http://www.euroformrfs.it
http://www.ngocheckpoint.eu
http://www.ngocheckpoint.eu
http://www.euro-stp.co.uk
http://www.euro-stp.co.uk
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